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Undergraduate Program for Specialty in Marketing
（Digital Intelligence Direction）
Ⅰ．Program Objective 
The Marketing (digital intelligence direction) major cultivates professionals who practice the core socialist values, promotes comprehensive development in morality, intelligence, physical fitness, aesthetics, and labor, possess a sense of social responsibility and public awareness, and demonstrate innovative spirit. They are capable of adapting to the needs of national economic development, possessing a strong humanistic spirit, scientific literacy, international perspective, local sentiments, innovation consciousness, teamwork, and communication skills. They master the theories of digital marketing and standardized scientific research methods. These high-quality, versatile, and innovative talents are equipped to comprehensively apply relevant knowledge and insights, analyze and solve practical issues in digital marketing. Through this major, students develop profound insights and innovative thinking, enabling them to engage in customer behavior analysis, product design and development, integrated marketing communication, omni-channel design and operations, pricing strategy and operations, customer relationship management, and business data mining in the era of digital intelligence.
Ⅱ．Learning Outcomes
Studengts majoring in Marketing (digital intelligence direction) primarily study the fundamental theories and knowledge of marketing and receive basic training in marketing methods and skills, enabling them to possess fundamental abilities in analyzing and solving marketing problems. Marketing graduates should acquire knowledge in the following three areas：
1. Foundational Knowledge: Students should have a solid grasp of theories and methods in disciplines such as mathematics, statistics, and economics.

2. Professional Knowledge: Students should comprehensively master theories and methods in business management, including marketing, organizational behavior, innovation management, and possess qualitative and quantitative analysis skills in marketing. They should also possess a basic understanding of digitalization and information management technology, as well as keep up with the latest developments and trends in the field.

3. General Knowledge: Students should selectively study general knowledge in subjects such as philosophy, sociology, psychology, law, science and technology, language and literature, health and arts, and career development.

Marketing (digital intelligence direction) graduates should possess the following three abilities: 

1. Knowledge Acquisition: They should be capable of using scientific methods to acquire knowledge through various channels, such as classroom instruction, literature, online resources resources, and practical internships. They should be adept at learning from others and constructing their own knowledge system.

2. Knowledge Application: They should possess digital capabilities including data mining, data analysis, and data visualization, as well as the ability to construct digital models. They should be able to apply management theories and methods to analyze and solve theoretical and practical problems.

3. Innovation and Entrepreneurship: They should have strong language and written communication skills, interpersonal communication skills, and basic abilities in organizational management. They should possess logical thinking skills, including framework thinking, exploratory thinking, and critical thinking, and should constantly explore theoretical or practical innovations.
Marketing (digital intelligence direction) graduates should possess the following qualities:

1. Intellectual and Ethical Qualities: They should strive to study and master Marxism, Mao Zedong Thought, Deng Xiaoping Theory, and Xi Jinping Thought on Socialism with Chinese Characteristics for a New Era. They should embrace dialectical materialism and historical materialism, uphold the leadership of the Communist Party and the socialist system, demonstrate strong analytical and judgment skills in understanding the current situation, and possess a strong moral character, social responsibility, a proactive life philosophy, progressive values, and a profound sense of patriotism.

2. Professional Qualities: They should have an international perspective, possess a comprehensive understanding of foundational knowledge in the marketing field, be familiar with China's marketing policies, regulations, and rules, as well as international marketing practices and rules. They should have a keen sense and judgment in identifying marketing management problems, be aware of the latest developments and trends in the discipline, possess research and practical work capabilities, master innovation and entrepreneurship skills, and be able to apply marketing management theories and methods to systematically analyze and solve organizational problems.

3. Cultural Qualities: They should have refined aesthetic taste, cultural discernment, and humanistic literacy They should possess a contemporary spirit and strong interpersonal communication abilities. They should lead a positive and optimistic life, demonstrating a sense of responsibility in their work.

4. Physical and Mental Qualities: They should have a healthy physique and psychological well-being, possessing stable, upward, resilient, and enduring emotional, volitional, and charismatic qualities.

5. Work Qualities: They should possess a strong work ethic, including a proper understanding of labor, labor skills, a diligent work ethic, and exemplary work habits and qualities.
Ⅲ．Program Highlights
1．This program carries out the general education model of wide scope;

2．This program pays much attention to the education of basic professional theory and digital knowledge;

3．This program attaches much importance to the training of basic skills and practice ability;

4．Combine oneness with diversity，indicate the education of individuality;
5．This program highlights the ability of problem analysis and resolve;

6.  This program highlights the development of students' digital thinking and digital skills.

Ⅳ．Major Disciplines
Management
Ⅴ．Program Length and Degree
Duration：4 years
Degrees Conferred：Bachelor of Management
Ⅵ．Credits Hours and Units

Minimum Credits of Curricular （Comprising course system and intensified internship practical training）：155.5 credits

Major-related basic courses and core courses cannot be covered using credits from other courses in the program.
Minimum Extracurricular Credits：5 credits
   Course Credits Hours and Units
	Course Type
	Required/ Elective
	Hrs/Crs
	Percentage（%）

	Essential-qualities-oriented Education General Courses
	Required
	668/35
	23.4

	
	Elective
	160/10
	5.6

	Discipline-related General Courses
	Required
	696/43.5
	24.4

	Major-specific Courses
	Core
	Required
	416/26
	14.6

	
	Elective
	Elective
	400/25
	14.0

	 Internship and Practical Training 
	Required
	64+28w/16
	18.0

	Total
	2404+28w/155.5
	100

	Practicum Credits
	568
	19.9


   Practicum Credits
	Course Title
	Required/ Elective
	Weeks/Credits
	Percentage （%）

	Military Training
	Required
	2/1
	6.25 

	Engineering Internship
	Required
	4/2
	12.5 

	Management Integrated Experiment
	Required
	2/1
	6.25 

	Undergraduate Thesis
	Required
	16/8
	50.00

	Course Project
	Required
	2/1
	6.25

	Professional Experiments
	Required
	2/1
	6.25 

	Big Data Analysis and Visualization
	Required
	2/1
	6.25 

	Business Game
	Required
	2/1
	6.25 

	Total
	64hrs+28w/16
	100


   Extracurricular Credits
	No.
	Activities
	Requirements
	Extracurricular

Credits

	1
	Public Speaking or Article
	Attend and finish ONE speech contest or submit a article
	1

	
	Competition
	Attend and finish ONE competition
	1

	
	Leader Experience 
	as a leader at list ONE year
	1

	2
	Activities of Social Practice
	Submit report and pass oral defense
	2

	
	
	Entitled as Activist by the Communist Youth League of HUST or Hubei Province;

Membership of the group which is entitled as Excellent Social Practice Group by the Communist Youth League of HUST or Hubei Province
	2

	3
	Ideological and political course Social Practice
	Submit a report and obtain a passing score
	2

	4
	Public service work
	（Labor education）（required 32 Hours/2Credits）
	2

	5
	Examinations in English and Computer
	CET-6
	Students whose Band-6 exam scores accord our requirements
	2

	
	
	TOEFL, GRE
	Students whose exam scores accord requirements
	2

	
	
	National Computer Rank Examination
	Win certificate of Band-2 or higher
	2

	
	
	National Computer Software Qualification 
	Win certificate of programmer
	2

	
	
	
	Win certificate of Advanced Programmer
	3

	
	
	
	Win certificate of System Analyst
	4

	6
	Competitions
	University Level
	Win first prize
	3

	
	
	
	Win second prize
	2

	
	
	
	Win third prize
	1

	
	
	Provincial Level
	Win first prize
	4

	
	
	
	Win second prize
	3

	
	
	
	Win third prize
	2

	
	
	National Level
	Win first prize
	6

	
	
	
	Win second prize
	4

	
	
	
	Win third prize
	3

	7
	Thesis
	Those whose thesis appears in national publications
	Per piece
	2~3

	8
	Scientific Research
	Depending on both the time spent in and ability demonstrated in scientific research project 
	Each item
	1~3

	9
	Experiments
	Depending on innovative extent
	Each item
	1~3


Note: In HUST Sports Meeting, the first and the second prize, the third to the fifth prize, and the sixth prize to the eighth prize are deemed respectively the first prize, the second prize and the third prize of university level.

Ⅶ．Main Courses and Innovation （Entrepreneurship） Courses

（一）Main Courses
Managerial Economics、Macro-economics、Financial Management、Marketing、Operations Management、Management、Organizational Behavior、Law of Economy、Operations Research

（二）Innovation （Entrepreneurship）Courses

Innovative Awareness Enlightenment Course： Enterprise Strategic Management
Innovative Ability Training Course： Business Model Development and Innovation
Innovative Practice Training Course： Product Management
Ⅷ．Practicum Module（Experiments Included）
Military Training、Laboring for Public Benefit、Industrial Practice、Professional Social Practice、Engineering Internship、Course Project、Undergraduate Thesis

Ⅸ．Course Schedule
School（Department）:School of Management                               



Major：Marketing
	course 

type
	required/
elective
	course 

code
	course name
	hrs
	crs
	Including
	semester

	
	
	
	
	
	
	exp.
	operation
	

	Essential-qualities-oriented Education General Courses
	Required
	MAX0022
	Morals & Ethics & Fundamentals of Law
	40
	2.5
	
	
	1

	
	Required
	MAX0042
	Survey of Modern Chinese History
	40
	2.5
	
	
	2

	
	Required
	MAX0013
	Basic Principles of Marxism
	40
	2.5
	
	
	3

	
	Required
	MAX0072 
	Xi Jinping Thought on Socialism with Chinese Characteristic for a New Era
	48
	3
	
	
	3

	
	Required
	MAX0063
	General Introduction to Mao Zedong Thought and Socialist Theory with Chinese Characteristics
	48
	3
	
	
	4

	
	Required
	MAX0032
	Current Affairs and Policy
	48
	1.5
	
	
	5-7

	
	Required
	CHI0001
	Chinese
	32
	2
	
	
	2

	
	Required
	SFL0001
	College English（Ⅰ）
	56
	3.5
	
	
	1

	
	Required
	SFL0011
	College English（Ⅱ）
	56
	3.5
	
	
	2

	
	Required
	MAN0041
	Database Principles and Their Applications
	32
	2
	8
	
	2

	
	Required
	PHE0002
	Physical Education（Ⅰ）
	60
	1.5
	
	
	1-2

	
	Required
	PHE0012
	Physical Education（Ⅱ）
	60
	1.5
	
	
	3-4

	
	Required
	PHE0022
	Physical Education（Ⅲ）
	24
	1
	
	
	5-6

	
	Required
	RMWZ0002
	Military Theory
	36
	2
	
	
	1

	
	Required
	MAN0011
	Advanced Programming Language（C++）
	48
	3 
	8
	
	1

	
	Elective
	
	General Education Courses（elective）
	160
	10
	
	
	2-8

	Discipline-related General Courses
	Required
	MAT0551
	Calculus（Ⅰ）
	88
	5.5
	
	
	1

	
	Required
	MAT0531
	Calculus（Ⅰ）
	88
	5.5
	
	
	2

	
	Required
	MAT0721
	Linear Algebra
	40
	2.5
	
	
	2

	
	Required
	MAT0591
	Probability and Mathematics
	40
	2.5
	
	
	3

	
	Required
	MAN0611
	Introduction to Discipline
	16
	1
	
	
	3

	
	Required
	MAN0751
	Management
	24
	1.5
	
	
	1

	
	Required
	MAN0742
	Organizational Behavior
	24
	1.5
	
	
	2

	
	Required
	MAN0541
	Accounting
	48
	3
	
	
	2

	
	Required
	MAN0691
	Managerial Economics
	48
	3
	
	
	1

	
	Required
	MAN0521
	Macro-Economics
	40
	2.5
	
	
	3

	
	Required
	MAN0652
	Operations Research（Ⅰ）
	64
	4
	8
	
	3

	
	Required
	MAN0512
	Financial Management
	40
	2.5
	
	
	4

	
	Required
	MAN0581
	Marketing
	40
	2.5
	
	
	3

	
	Required
	MAN0771
	Operations Management
	40
	2. 5
	
	
	4

	
	Required
	MAN0701
	Management Information Systems
	40
	2.5
	8
	
	3

	
	Required
	MAN0601
	Current Issues in Management Subject
	16
	1
	
	
	7

	Major Core Courses
	Required
	MAN2241
	Marketing Channel Management
	32
	2
	
	
	4

	
	Required
	MAN0081
	Digital Integrated Marketing Communication
	40
	2.5
	8
	
	3

	
	Required
	MAN2591
	Pricing
	32
	2
	
	
	5

	
	Required
	MAN2381
	Consumer Behavior
	32
	2
	
	
	3

	
	Required
	MAN0071
	Digital Market Research
	48
	3
	8
	
	3

	
	Required
	MAN0061
	Digital Marketing Engineering
	40
	2.5
	
	
	6

	
	Required
	MAN2901
	Business Data Analysis and Mining
	32
	2
	8
	
	5

	
	Required
	MAN2861
	Social Network Analysis
	32
	2
	
	
	6

	
	Required
	MAN2531
	Web Application and Development
	32
	2
	
	
	4

	
	Required
	MAN5331
	Product Management
	32
	2
	
	
	5

	
	Required
	MAN2231
	Enterprise Strategic Management
	32
	2
	
	
	4

	
	Required
	MAN5231
	Business Model Development and Innovation
	32
	2
	
	
	5


	Major-specific Electives (Module I)
	
	400
	25
	
	
	

	
	Elective
	MAN5211
	Sales Management
	32
	2
	
	
	5

	
	Elective
	MAN5251
	Business Communication and Negotiation
	32
	2
	
	
	7

	
	Elective
	MAN2071
	Service Marketing and Management
	32
	2
	
	
	6

	
	Elective
	MAN5241
	Business Ethics
	32
	2
	
	
	4

	
	Elective
	MAN2201
	Brand development and Management
	32
	2
	
	
	5

	
	Elective
	MAN5661
	Advanced Programming Language（Python）
	32
	2
	
	
	4


	course 

type
	required/
elective
	course 

code
	course name
	hrs
	crs
	Including
	semester

	
	
	
	
	
	
	exp.
	operation
	

	Major-specific Electives (Module II)
	Elective
	MAN5101
	Management Statistics
	32
	2
	
	
	4

	
	Elective
	MAN5011
	Game Theory
	32
	2
	
	
	5

	
	Elective
	MAN2651
	Econometrics
	48
	3
	
	
	5

	
	Elective
	MAN5671
	Foundation of Artificial Intelligence
	32
	2
	
	
	4

	Major-specific Electives (Module III)
	Elective
	MAN2391
	Project Management
	32
	2
	
	
	6

	
	Elective
	MAN2541
	Analysis of Financial Statements
	32
	2
	
	
	5

	
	Elective
	MAN2081
	Supply Chain Management
	32
	2
	
	
	6

	
	Elective
	MAN5151
	Human Resource Management
	32
	2
	
	
	5

	
	Elective
	MAN5691
	Entrepreneurship Management
	32
	2
	
	
	6

	
	Elective
	MAN5701
	Business Law
	32
	2
	
	
	4

	Practical Training Items
	Required
	RMWZ3511
	Military Training
	2w
	1
	
	
	1

	
	Required
	MAN5601
	Business Game
	32
	1
	
	32
	5

	
	Required
	MAN3631
	Professional Experiments
	2w
	1
	
	
	5

	
	Required
	MAN3571
	Course Project
	2w
	1
	
	
	4

	
	Required
	MAN3581
	Engineering Internship
	4w
	2
	
	
	6

	
	Required
	MAN3541
	Management Integrated Experiment（ERP）
	2w
	1
	
	
	6

	
	Required
	MAN3521
	Undergraduate Thesis
	16w
	8
	
	
	8

	
	Required
	MAN3691
	Big Data Analysis and Visualization
	32
	1
	
	
	6


·190·


